


With over 17 years of experience working as a Destination Marketing and Product Development Specialist hovering

between Jordan’s Ministry of Tourism and Antiquities, Jordan Tourism Board (JTB), and Sharjah Commerce and Tourism

Development Authority (SCTDA) while handling $100 million budgets, I built strong stakeholder relationships that

enabled me to contribute to increasing tourist numbers through developing concept destination marketing and

management strategies, such as; the Jordan National Tourism Strategy 2011-2015. 2021-2025, where the focus was on

developing and promoting Sustainable, Community, Medical, wellness, and Adventure Tourism.
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